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FORWARD-LOOKING STATEMENTS

This report contains information that may constitute "forward-looking statements." Generally, the words "believe,"
"expect,” "intend," "estimate," "anticipate," "project,” "will" and similar expressions identify forward-looking
statements, which generally are not historical in nature. However, the absence of these words or similar expressions
does not mean that a statement is not forward-looking. All statements that address operating performance, events or
developments that we expect or anticipate will occur in the future — including statements relating to volume growth,
share of sales and earnings per share growth, and statements expressing general views about future operating results —
are forward-looking statements. Management believes that these forward-looking statements are reasonable as and
when made. However, caution should be taken not to place undue reliance on any such forward-looking statements
because such statements speak only as of the date when made. Our Company undertakes no obligation to publicly
update or revise any forward-looking statements, whether as a result of new information, future events or otherwise,
except as required by law. In addition, forward-looking statements are subject to certain risks and uncertainties that
could cause actual results to differ materially from our Company's historical experience and our present expectations
or projections. These risks and uncertainties include, but are not limited to, those described in Part I, "Item 1A. Risk
Factors" and elsewhere in this report and those described from time to time in our future reports filed with the
Securities and Exchange Commission.

PART

ITEM 1. BUSINESS

In this report, the terms "The Coca-Cola Company," "Company," "we," "us" and "our" mean The Coca-Cola Company
and all entities included in our consolidated financial statements.

General

The Coca-Cola Company is the world's largest beverage company. We own or license and market more than 500
nonalcoholic beverage brands, primarily sparkling beverages but also a variety of still beverages such as waters,
enhanced waters, juices and juice drinks, ready-to-drink teas and coffees, and energy and sports drinks. We own and
market four of the world's top five nonalcoholic sparkling beverage brands: Coca-Cola, Diet Coke, Fanta and Sprite.
Finished beverage products bearing our trademarks, sold in the United States since 1886, are now sold in more than
200 countries.

We make our branded beverage products available to consumers throughout the world through our network of
Company-owned or controlled bottling and distribution operations as well as independently owned bottling partners,
distributors, wholesalers and retailers — the world's largest beverage distribution system. Of the approximately

56 billion beverage servings of all types consumed worldwide every day, beverages bearing trademarks owned by or
licensed to us account for more than 1.7 billion.

We believe that our success depends on our ability to connect with consumers by providing them with a wide variety
of options to meet their desires, needs and lifestyle choices. Our success further depends on the ability of our people to
execute effectively, every day.

Our goal is to use our Company's assets — our brands, financial strength, unrivaled distribution system, global reach and
the talent and strong commitment of our management and associates — to become more competitive and to accelerate
growth in a manner that creates value for our shareowners.

We were incorporated in September 1919 under the laws of the State of Delaware and succeeded to the business of a
Georgia corporation with the same name that had been organized in 1892.

Acquisition of Coca-Cola Enterprises Inc.'s North American Business and Related Transactions

On October 2, 2010, we acquired the North American business of Coca-Cola Enterprises Inc. ("CCE"), one of our
major bottlers, consisting of CCE's production, sales and distribution operations in the United States, Canada, the
British Virgin Islands, the United States Virgin Islands and the Cayman Islands, and a substantial majority of CCE's
corporate segment. CCE shareowners other than the Company exchanged their CCE common stock for common stock
in a new entity named Coca-Cola Enterprises, Inc. ("New CCE"), which after the closing of the transaction continued
to hold the European operations that had been held by CCE prior to the acquisition. The Company does not have any
ownership interest in New CCE. Upon completion of the CCE transaction, we combined the management of the
acquired North American business with the management of our existing foodservice business; Minute Maid and

nn nan nn



Edgar Filing: COCA COLA CO - Form 10-K

Odwalla juice businesses; North America supply chain operations; and Company-owned bottling operations in
Philadelphia, Pennsylvania, into a unified bottling and customer service organization called Coca-Cola Refreshments
("CCR"). In addition, we reshaped our remaining Coca-Cola North America ("CCNA") operations into an
organization that primarily provides franchise leadership and consumer marketing and innovation for the North
American market. As a result of the transaction and related reorganization, our North American businesses operate as
aligned and agile organizations with distinct capabilities, responsibilities and strengths.

1
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In contemplation of the closing of our acquisition of CCE's North American business, we reached an agreement with
Dr Pepper Snapple Group, Inc. ("DPS") to distribute certain DPS brands in territories where DPS brands had been
distributed by CCE prior to the CCE transaction. Under the terms of our agreement with DPS, concurrently with the
closing of the CCE transaction, we entered into license agreements with DPS to distribute Dr Pepper trademark brands
in the U.S., Canada Dry in the Northeast U.S., and Canada Dry and C' Plus in Canada, and we made a net one-time
cash payment of $715 million to DPS. Under the license agreements, the Company agreed to meet certain
performance obligations to distribute DPS products in retail and foodservice accounts and vending machines. The
license agreements have initial terms of 20 years, with automatic 20-year renewal periods unless otherwise terminated
under the terms of the agreements. The license agreements replaced agreements between DPS and CCE existing
immediately prior to the completion of the CCE transaction. In addition, we entered into an agreement with DPS to
include Dr Pepper and Diet Dr Pepper in our Coca-Cola Freestyle fountain dispensers in certain outlets throughout the
United States. The Coca-Cola Freestyle agreement has a term of 20 years.

On October 2, 2010, we sold all of our ownership interests in Coca-Cola Drikker AS (the "Norwegian bottling
operation") and Coca-Cola Drycker Sverige AB (the "Swedish bottling operation") to New CCE for $0.9 billion in
cash. In addition, in connection with the acquisition of CCE's North American business, we granted to New CCE the
right to negotiate the acquisition of our majority interest in our German bottler at any time from 18 to 39 months after
February 25, 2010, at the then current fair value and subject to terms and conditions as mutually agreed.

Operating Segments

The Company's operating structure is the basis for our internal financial reporting. As of December 31, 2011, our
operating structure included the following operating segments, the first six of which are sometimes referred to as
"operating groups" or "groups":

Eurasia and Africa

€urope

{ atin America

North America

Pacific

Bottling Investments

Corporate

Our North America operating segment includes the CCE North American business we acquired on October 2, 2010.
Except to the extent that differences among operating segments are material to an understanding of our business taken
as a whole, the description of our business in this report is presented on a consolidated basis.

For financial information about our operating segments and geographic areas, refer to Note 19 of Notes to
Consolidated Financial Statements set forth in Part II, "Item 8. Financial Statements and Supplementary Data" of this
report, incorporated herein by reference. For certain risks attendant to our non-U.S. operations, refer to "Item 1A. Risk
Factors" below.

Products and Brands

As used in this report:

Jconcentrates" means flavoring ingredients and, depending on the product, sweeteners used to prepare syrups or
finished beverages, and includes powders for purified water products such as Dasani;

Jsyrups" means beverage ingredients produced by combining concentrates and, depending on the product, sweeteners
and added water;

"fountain syrups" means syrups that are sold to fountain retailers, such as restaurants and convenience stores, which
use dispensing equipment to mix the syrups with sparkling or still water at the time of purchase to produce finished
beverages that are served in cups or glasses for immediate consumption;

Jsparkling beverages" means nonalcoholic ready-to-drink beverages with carbonation, including carbonated energy
drinks and carbonated waters and flavored waters;

"still beverages" means nonalcoholic beverages without carbonation, including noncarbonated waters, flavored waters
and enhanced waters, noncarbonated energy drinks, juices and juice drinks, ready-to-drink teas and coffees, and sports
drinks;
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"Company Trademark Beverages" means beverages bearing our trademarks and certain other beverage products
bearing trademarks licensed to us by third parties for which we provide marketing support and from the sale of which
we derive economic benefit; and
"Trademark Coca-Cola Beverages" or "Trademark Coca-Cola" means beverages bearing the trademark Coca-Cola or
any trademark that includes Coca-Cola or Coke (that is, Coca-Cola, Diet Coke and Coca-Cola Zero and all their
variations and line extensions, including Coca-Cola Light, caffeine free Diet Coke, Cherry Coke, etc.). Likewise,
when we use the capitalized word "Trademark" together with the name of one of our other beverage products (such as
"Trademark Fanta," "Trademark Sprite" or "Trademark Simply"), we mean beverages bearing the indicated trademark
(that is, Fanta, Sprite or Simply, respectively) and all its variations and line extensions (such that "Trademark Fanta"
includes Fanta Orange, Fanta Zero Orange and Fanta Apple; "Trademark Sprite" includes Sprite, Diet Sprite, Sprite
Zero and Sprite Light; and "Trademark Simply" includes Simply Orange, Simply Apple and Simply Grapefruit).
Our Company markets, manufactures and sells:

beverage concentrates, sometimes referred to as "beverage bases," and syrups, including fountain syrups (we

refer to this part of our business as our "concentrate business" or "concentrate operations"); and
finished sparkling and still beverages (we refer to this part of our business as our "finished products business" or
"finished products operations").
Generally, finished products operations generate higher net operating revenues but lower gross profit margins than
concentrate operations.
In our concentrate operations, we typically generate net operating revenues by selling concentrates and syrups to
authorized bottling and canning operations (to which we typically refer as our "bottlers" or our "bottling partners").
Our bottling partners either combine the concentrates with sweeteners (depending on the product), still water and/or
sparkling water, or combine the syrups with sparkling water to produce finished beverages. The finished beverages are
packaged in authorized containers bearing our trademarks or trademarks licensed to us — such as cans and refillable and
nonrefillable glass and plastic bottles — and are then sold to retailers directly or, in some cases, through wholesalers or
other bottlers. Outside the United States, we also sell concentrates for fountain beverages to our bottling partners who
are typically authorized to manufacture fountain syrups, which they sell to fountain retailers such as restaurants and
convenience stores which use the fountain syrups to produce beverages for immediate consumption, or to fountain
wholesalers who in turn sell and distribute the fountain syrups to fountain retailers.
Our finished products operations consist primarily of the production, sales and distribution operations managed by
CCR and our Company-owned or controlled bottling and distribution operations. CCR is included in our North
America operating segment, and our Company-owned or controlled bottling and distribution operations are included
in our Bottling Investments operating segment. Our finished products operations generate net operating revenues by
selling sparkling beverages and a variety of still beverages, such as juices and juice drinks, energy and sports drinks,
ready-to-drink teas and coffees, and certain water products, to retailers or to distributors, wholesalers and bottling
partners who distribute them to retailers. In addition, in the United States, we manufacture fountain syrups and sell
them to fountain retailers, such as restaurants and convenience stores who use the fountain syrups to produce
beverages for immediate consumption, or to authorized fountain wholesalers or bottling partners who resell the
fountain syrups to fountain retailers. In the United States, we authorize wholesalers to resell our fountain syrups
through nonexclusive appointments that neither restrict us in setting the prices at which we sell fountain syrups to the
wholesalers nor restrict the territories in which the wholesalers may resell in the United States.
For information about net operating revenues and unit case volume related to our concentrate operations and finished
products operations, respectively, refer to the heading "Our Business — General" in Part II, "Item 7. Management's
Discussion and Analysis of Financial Condition and Results of Operations" of this report, which is incorporated herein
by reference.
Most of our branded beverage products, particularly outside of North America, are manufactured, sold and distributed
by independently owned and managed bottling partners. However, from time to time we acquire or take control of
bottling or canning operations, often in underperforming markets where we believe we can use our resources and
expertise to improve performance. Owning such a controlling interest enables us to compensate for limited local
resources; help focus the bottler's sales and marketing programs; assist in the development of the bottler's business and

8



Edgar Filing: COCA COLA CO - Form 10-K

information systems; and establish an appropriate capital structure for the bottler. The Company-owned or controlled

bottling operations, other than those managed by CCR, are included in our Bottling Investments group.

In line with our long-term bottling strategy, we may periodically consider options for reducing our ownership interest
in a Bottling Investments group bottler. One such option is to combine our bottling interests with the bottling interests
of others to form strategic business alliances. Another option is to sell our interest in a bottling operation to one of our
other bottling

3
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partners in which we have an equity method investment. In both of these situations, our Company continues to
participate in the bottler's results of operations through our share of the strategic business alliance's or equity method
investee's earnings or losses.

The following table sets forth our most significant brands in each of our major beverage categories:

SPARKLING BEVERAGES* STILL BEVERAGES*
Core Sparkling Energy Drinks™  Juices and Juice Drinks Coffees and Teas Waters
Coca-Cola Burn Minute Maid! Nestea teas? Ciel!
Sprite Nos* Minute Maid Pulpy Georgia coffees? Dasani!
Fanta’ Real Gold? Del Valle® Ledo / Matte Ledo teas’” Ice Dew?®

. . . . Bonaqua /
Diet Coke / Coca-Cola Light Simply* Sokenbicha teas? |

Bonaqa

Coca-Cola Zero Hi-C Dogadan teas!® Kinley!!
Schweppes!2 Dobriy® Ayataka teas?
Thums Up!3 Cappy!
Fresca
Inca Kolals Other Still Beverages Sports Drinks
Lift glacéau vitaminwater Powerade!
Barg's* Fuze* Aquarius!4

*

Includes, for each brand, all flavor variations and line extensions. Unless otherwise indicated in a footnote below,
products under the brands are sold in markets across two or more geographic operating groups.

"In some markets, certain of our energy drink products are still beverages.

1

7

8

9

In some markets, certain products sold under this brand are sparkling beverages.

Nestea products are distributed in the United States under a sublicense from a subsidiary of Nestlé S.A. ("Nestl¢"),
and in various other markets worldwide through Beverage Partners Worldwide ("BPW"), the Company's joint
venture with Nestlé. The Nestea trademark is owned by Société des Produits Nestlé S.A. In January 2012, the
Company and Nestlé announced that they are refocusing BPW on markets in Europe and Canada. In Taiwan and
Hong Kong, the Company will enter into a license agreement with Nestlé for Nestea. In all other territories, the joint
venture will be phased out by the end of 2012. In addition, the sublicense agreement for Nestea in the United States
will terminate at the end of 2012. In some markets, certain Nestea products are sparkling beverages.

Sold primarily in Japan.

Sold primarily in North America.

In some markets, certain Fanta products are still beverages.

Dobriy juice products are manufactured, marketed and sold primarily in Russia, Ukraine and Belarus by Multon, a
Russian juice business operated as a joint venture with Coca-Cola Hellenic Bottling Company S.A. Certain products
sold under this brand are sparkling beverages.

The Company manufactures, markets and sells Ledo / Matte Ledo teas in Brazil through a joint venture with our
bottling partners.

Sold in China.

The Company manufactures, markets and sells juices and juice drinks under the Del Valle trademark through joint
ventures with our bottling partners in Mexico and Brazil.

10 Sold in Turkey.
11 Kinley is also a sparkling beverage in certain countries.
1> The Schweppes brand is owned by the Company in some countries (excluding the U.S., among others). In some

markets, certain Schweppes products are still beverages.

13 Sold primarily in India.
14 In some markets, we offer water products or sparkling beverages in addition to sports drinks under the brand

Aquarius.

15 Sold primarily in Latin America (Chile, Ecuador and Peru).

10
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Consumer demand determines the optimal menu of Company product offerings. Consumer demand can vary from one
locale to another and can change over time within a single locale. Employing our business strategy, and with special
focus on core brands, our Company seeks to build its existing brands and, at the same time, to broaden its historical
family of brands, products and services in order to create and satisfy consumer demand locale by locale.

4
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During 2011, our Company introduced a variety of new brands, brand extensions and new beverage products. The
Latin America group launched Frugos Sabores Caseros, a juice nectar targeted to capture the homemade juice
category, in Peru, and leveraged its existing portfolio through search and reapply initiatives such as Powerade ION4,
glacéau smartwater, Del Valle Limon & Nada and Burn, an energy drink. In the Pacific group, Fanta, a fruit-flavored
sparkling beverage, was relaunched in Singapore and Malaysia after a significant period of absence from those
markets; Real Leaf, a green tea-based beverage, extended its footprint with launches of two varieties in Vietnam; and
in South Korea we introduced three flavor variants of the Georgia Emerald Mountain Blend ready-to-drink coffee
beverage and Burn Intense, an energy drink. The Europe group saw the launch of Powerade ION4 in Denmark,
Norway, Sweden and France, with France also launching Powerade Zero. In the Eurasia and Africa group, Turkey saw
the launch of Cappy Pulpy, and India launched Fanta Powder, an orange-flavored powder formulation. Schweppes
Novida, a sparkling malt drink, was launched in Kenya and Uganda; and in Uganda we also launched Coca-Cola
Zero. In Egypt, we launched Cappy Fruitbite, the Company's first juice drink with real fruit pieces in that market, and
Schweppes Gold, a sparkling flavored malt drink. In addition, in Ghana, we launched Schweppes Malt, a dark malt
drink.

In furtherance of our commitments to sustainability and innovation, our PlantBottle technology, which allows us to
replace 100 percent petroleum-based PET plastic with PET plastic that contains up to 30 percent material derived
from plants, is becoming more widely used around the world. By the end of 2011, PlantBottle packaging was
available in 20 countries, and nearly 10 billion PlantBottle packages had been shipped. Also in 2011, the availability
of our Coca-Cola Freestyle fountain dispenser expanded in the United States to over 2,000 locations in 44 states. In
addition, we added 19 beverages to bring the number of regular and low-calorie beverage choices available on
Coca-Cola Freestyle to 125 in honor of the Company's 125t anniversary.

We measure the volume of Company beverage products sold in two ways: (1) unit cases of finished products and

(2) concentrate sales. As used in this report, "unit case" means a unit of measurement equal to 192 U.S. fluid ounces
of finished beverage (24 eight-ounce servings); and "unit case volume" means the number of unit cases (or unit case
equivalents) of Company beverage products directly or indirectly sold by the Company and its bottling partners (the
"Coca-Cola system") to customers. Unit case volume primarily consists of beverage products bearing Company
trademarks. Also included in unit case volume are certain products licensed to, or distributed by, our Company, and
brands owned by Coca-Cola system bottlers for which our Company provides marketing support and from the sale of
which we derive economic benefit. In addition, unit case volume includes sales by joint ventures in which the
Company has an equity interest. We believe unit case volume is one of the measures of the underlying strength of the
Coca-Cola system because it measures trends at the consumer level. The unit case volume numbers used in this report
are derived based on estimates received by the Company from its bottling partners and distributors. Concentrate sales
volume represents the amount of concentrates and syrups (in all cases expressed in equivalent unit cases) sold by, or
used in finished beverages sold by, the Company to its bottling partners or other customers. Unit case volume and
concentrate sales volume growth rates are not necessarily equal during any given period. Factors such as seasonality,
bottlers' inventory practices, supply point changes, timing of price increases, new product introductions and changes
in product mix can impact unit case volume and concentrate sales volume and can create differences between unit case
volume and concentrate sales volume growth rates. In addition to the items mentioned above, the impact of unit case
volume from certain joint ventures, in which the Company has an equity interest, but to which the Company does not
sell concentrates or syrups, may give rise to differences between unit case volume and concentrate sales volume
growth rates.

Distribution System and Bottler's Agreements

We make our branded beverage products available to consumers in more than 200 countries through our network of
Company-owned or controlled bottling and distribution operations as well as independently owned bottling partners,
distributors, wholesalers and retailers — the world's largest beverage distribution system. Consumers enjoy finished
beverage products bearing our trademarks at a rate of more than 1.7 billion servings each day. We continue to expand
our marketing presence and increase our unit case volume in developed, developing and emerging markets. Our strong
and stable system helps us to capture growth by manufacturing, distributing and marketing existing, enhanced and
new innovative products to our consumers throughout the world.

12



Edgar Filing: COCA COLA CO - Form 10-K

The Coca-Cola system sold approximately 26.7 billion, 25.5 billion and 24.4 billion unit cases of our products in
2011, 2010 and 2009, respectively. Sparkling beverages represented approximately 75 percent, 76 percent and

77 percent of our worldwide unit case volume for 2011, 2010 and 2009, respectively. Trademark Coca-Cola
Beverages accounted for approximately 49 percent, 50 percent and 51 percent of our worldwide unit case volume for
2011, 2010 and 2009, respectively.

In 2011, unit case volume in the United States ("U.S. unit case volume") represented approximately 20 percent of the
Company's worldwide unit case volume. Of the U.S. unit case volume for 2011, approximately 70 percent was
attributable to sparkling beverages and approximately 30 percent to still beverages. Trademark Coca-Cola Beverages
accounted for approximately 49 percent of U.S. unit case volume for 2011.

5
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Unit case volume outside the United States represented approximately 80 percent of the Company's worldwide unit
case volume for 2011. The countries outside the United States in which our unit case volumes were the largest in 2011
were Mexico, China, Brazil and Japan, which together accounted for approximately 31 percent of our worldwide unit
case volume. Of the non-U.S. unit case volume for 2011, approximately 77 percent was attributable to sparkling
beverages and approximately 23 percent to still beverages. Trademark Coca-Cola Beverages accounted for
approximately 49 percent of non-U.S. unit case volume for 2011.

In our concentrate operations, we typically sell concentrates and syrups to our bottling partners, who use the
concentrate to manufacture finished products which they sell to distributors and other customers. Separate contracts
("Bottler's Agreements") exist between our Company and each of our bottling partners regarding the manufacture and
sale of Company products. Subject to specified terms and conditions and certain variations, the Bottler's Agreements
generally authorize the bottlers to prepare specified Company Trademark Beverages, to package the same in
authorized containers, and to distribute and sell the same in (but, subject to applicable local law, generally only in) an
identified territory. The bottler is obligated to purchase its entire requirement of concentrates or syrups for the
designated Company Trademark Beverages from the Company or Company-authorized suppliers. We typically agree
to refrain from selling or distributing, or from authorizing third parties to sell or distribute, the designated Company
Trademark Beverages throughout the identified territory in the particular authorized containers; however, we typically
reserve for ourselves or our designee the right (1) to prepare and package such beverages in such containers in the
territory for sale outside the territory, and (2) to prepare, package, distribute and sell such beverages in the territory in
any other manner or form. Territorial restrictions on bottlers vary in some cases in accordance with local law.

Being a bottler does not create a legal partnership or joint venture between us and our bottlers. Our bottlers are
independent contractors and are not our agents.

While, as described below, under most of our Bottler's Agreements we generally have complete flexibility to
determine the price and other terms of sale of the concentrates and syrups we sell to our bottlers, as a practical matter,
our Company's ability to exercise its contractual flexibility to determine the price and other terms of sale of its syrups,
concentrates and finished beverages is subject, both outside and within the United States, to competitive market
conditions.

Bottler's Agreements Outside the United States

The Bottler's Agreements between us and our authorized bottlers outside the United States generally are of stated
duration, subject in some cases to possible extensions or renewals of the term of the contract. Generally, these
contracts are subject to termination by the Company following the occurrence of certain designated events. These
events include defined events of default and certain changes in ownership or control of the bottler.

In certain parts of the world outside the United States, we have not granted comprehensive beverage production rights
to the bottlers. In such instances, we or our authorized suppliers sell Company Trademark Beverages to the bottlers for
sale and distribution throughout the designated territory, often on a nonexclusive basis. Most of the Bottler's
Agreements in force between us and bottlers outside the United States authorize the bottlers to manufacture and
distribute fountain syrups, usually on a nonexclusive basis.

Our Company generally has complete flexibility to determine the price and other terms of sale of the concentrates and
syrups we sell to bottlers outside the United States. In some instances, however, we have agreed or may in the future
agree with a bottler with respect to concentrate pricing on a prospective basis for specified time periods. In some
markets, in an effort to allow our Company and our bottling partners to grow together through shared value, aligned
incentives and the flexibility necessary to meet consumers' always changing needs and tastes, we worked with our
bottling partners to develop and implement an incidence-based pricing model for sparkling and still beverages. Under
this model, the concentrate price we charge is impacted by a number of factors, including, but not limited to, bottler
pricing, the channels in which the finished products are sold and package mix. Outside the United States, in most
cases, we have no obligation to provide marketing support to the bottlers. Nevertheless, we may, at our discretion,
contribute toward bottler expenditures for advertising and marketing. We may also elect to undertake independent or
cooperative advertising and marketing activities.

Bottler's Agreements Within the United States
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During the year ended December 31, 2011, CCR, our bottling and customer service organization for North America,
manufactured, sold and distributed approximately 87 percent of our unit case volume in the United States. The
discussion below regarding the terms of Bottler's Agreements and other contracts relates to Bottler's Agreements and
contracts for territories in the United States that are not covered by CCR.

In the United States, with certain very limited exceptions, the Bottler's Agreements for Trademark Coca-Cola
Beverages and other cola-flavored beverages have no stated expiration date. Our standard contracts for other sparkling
beverage flavors and for still beverages are of stated duration, subject to bottler renewal rights. The Bottler's
Agreements in the United States are

6

15



Edgar Filing: COCA COLA CO - Form 10-K

subject to termination by the Company for nonperformance or upon the occurrence of certain defined events of default
that may vary from contract to contract.

Under the terms of the Bottler's Agreements, bottlers in the United States are authorized to manufacture and distribute
Company Trademark Beverages in bottles and cans. However, these bottlers generally are not authorized to
manufacture fountain syrups. Rather, in the United States, our Company manufactures and sells fountain syrups to
authorized fountain wholesalers (including certain authorized bottlers) and some fountain retailers. These wholesalers
in turn sell the syrups or deliver them on our behalf to restaurants and other retailers.

Certain of the Bottler's Agreements for cola-flavored sparkling beverages in effect in the United States give us
complete flexibility to determine the price and other terms of sale of concentrates and syrups for Company Trademark
Beverages. In some instances, we have agreed or may in the future agree with a bottler with respect to concentrate
pricing on a prospective basis for specified time periods. Certain Bottler's Agreements, entered into prior to 1987,
provide for concentrates or syrups for certain Trademark Coca-Cola Beverages and other cola-flavored Company
Trademark Beverages to be priced pursuant to a stated formula. Bottlers that accounted for approximately 3.7 percent
of total unit case volume in the United States in 2011 have contracts for certain Trademark Coca-Cola Beverages and
other cola-flavored Company Trademark Beverages with pricing formulas that generally provide for a baseline price.
This baseline price may be adjusted periodically by the Company, up to a maximum indexed ceiling price, and is
adjusted quarterly based upon changes in certain sugar or sweetener prices, as applicable. Bottlers that accounted for
approximately 0.1 percent of total unit case volume in the United States in 2011 operate under our oldest form of
contract, which provides for a fixed price for Coca-Cola syrup used in bottles and cans. This price is subject to
quarterly adjustments to reflect changes in the quoted price of sugar.

We have standard contracts with bottlers in the United States for the sale of concentrates and syrups for
non-cola-flavored sparkling beverages and certain still beverages in bottles and cans, and, in certain cases, for the sale
of finished still beverages in bottles and cans. All of these standard contracts give the Company complete flexibility to
determine the price and other terms of sale.

In an effort to allow our Company and our bottling partners to grow together through shared value, aligned incentives
and the flexibility necessary to meet consumers' always changing needs and tastes, we worked with bottling partners
that produce and distribute most of our non-CCR unit case volume in the United States to develop and implement an
incidence-based pricing model, primarily for sparkling beverages. Under this model, the concentrate price we charge
is impacted by a number of factors, including, but not limited to, bottler pricing, the channels in which the finished
products are sold and package mix. We expect to use an incidence-based pricing model in 2012 with bottlers that
produce and distribute most of our non-CCR unit case volume in the United States.

Under most of our Bottler's Agreements and other standard beverage contracts with bottlers in the United States, our
Company has no obligation to participate with bottlers in expenditures for advertising and marketing. Nevertheless, at
our discretion, we may contribute toward such expenditures and undertake independent or cooperative advertising and
marketing activities. Some U.S. Bottler's Agreements entered into prior to 1987 impose certain marketing obligations
on us with respect to certain Company Trademark Beverages.

Promotions and Marketing Programs

In addition to conducting our own independent advertising and marketing activities, we may provide promotional and
marketing services or funds to our bottlers. In most cases, we do this on a discretionary basis under the terms of
commitment letters or agreements, even though we are not obligated to do so under the terms of the bottling or
distribution agreements between our Company and the bottlers. Also, on a discretionary basis in most cases, our
Company may develop and introduce new products, packages and equipment to assist its bottlers. Likewise, in many
instances, we provide promotional and marketing services and/or funds and/or dispensing equipment and repair
services to fountain and bottle/can retailers, typically pursuant to marketing agreements. The aggregate amount of
funds provided by our Company to bottlers, resellers or other customers of our Company's products, principally for
participation in promotional and marketing programs, was $5.8 billion in 2011.

Significant Equity Method Investments

We make equity investments in selected bottling operations with the intention of maximizing the strength and
efficiency of the Coca-Cola system's production, distribution and marketing capabilities around the world. These
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investments are intended to result in increases in unit case volume, net revenues and profits at the bottler level, which
in turn generate increased concentrate sales for our Company's concentrate and syrup business. When this occurs, both
we and our bottling partners benefit from long-term growth in volume, improved cash flows and increased shareowner
value. In cases where our investments in bottlers represent noncontrolling interests, our intention is to provide
expertise and resources to strengthen those businesses. When our

7
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equity investment provides us with the ability to exercise significant influence over the investee bottler's operating and
financial policies, we account for the investment under the equity method, and we sometimes refer to such a bottler as
an "equity method investee bottler" or "equity method investee."

Our significant equity method investee bottlers include the following:

Coca-Cola Hellenic Bottling Company S.A. ("Coca-Cola Hellenic"). Our ownership interest in Coca-Cola Hellenic
was 23 percent at December 31, 2011. Coca-Cola Hellenic has bottling and distribution rights, through direct
ownership or joint ventures, in Armenia, Austria, Belarus, Bosnia-Herzegovina, Bulgaria, Croatia, Cyprus, the Czech
Republic, Estonia, the Former Yugoslav Republic of Macedonia, Greece, Hungary, Italy, Latvia, Lithuania, Moldova,
Montenegro, Nigeria, Northern Ireland, Poland, Republic of Ireland, Romania, Russia, Serbia, Slovakia, Slovenia,
Switzerland and Ukraine. Coca-Cola Hellenic estimates that the area in these 28 countries which it serves through its
bottling and distribution rights has a combined population of 560 million people. In 2011, 46 percent of the unit case
volume of Coca-Cola Hellenic consisted of Trademark Coca-Cola Beverages; 50 percent of its unit case volume
consisted of other Company Trademark Beverages; and approximately 4 percent of its unit case volume consisted of
beverage products of Coca-Cola Hellenic or other companies.

Coca-Cola FEMSA, S.A.B. de C.V. ("Coca-Cola FEMSA"). Our ownership interest in Coca-Cola FEMSA was

29 percent at December 31, 2011. Coca-Cola FEMSA is a Mexican holding company with bottling subsidiaries in a
substantial part of central Mexico, including Mexico City and the southeast and northeast parts of Mexico; greater Sao
Paulo, Campinas, Santos, the state of Matto Grosso do Sul, part of the state of Minas Gerais and part of the state of
Goias in Brazil; central Guatemala; most of Colombia; all of Costa Rica, Nicaragua, Panama and Venezuela; and
greater Buenos Aires, Argentina. Coca-Cola FEMSA estimates that the territories in which it markets beverage
products contain 55 percent of the population of Mexico, 22 percent of the population of Brazil, 99 percent of the
population of Colombia, 35 percent of the population of Guatemala, 100 percent of the populations of Costa Rica,
Nicaragua, Panama and Venezuela, and 32 percent of the population of Argentina. In 2011, 62 percent of the unit case
volume of Coca-Cola FEMSA consisted of Trademark Coca-Cola Beverages and 38 percent of its unit case volume
consisted of other Company Trademark Beverages.

Coca-Cola Amatil Limited ("Coca-Cola Amatil"). Our ownership interest in Coca-Cola Amatil was 29 percent at
December 31, 2011. Coca-Cola Amatil has bottling and distribution rights, through direct ownership or joint ventures,
in Australia, New Zealand, Fiji, Papua New Guinea and Indonesia. Coca-Cola Amatil estimates that the territories in
which it markets beverage products contain 100 percent of the populations of Australia, New Zealand, Fiji and Papua
New Guinea, and 98 percent of the population of Indonesia. In 2011, 45 percent of the unit case volume of Coca-Cola
Amatil consisted of Trademark Coca-Cola Beverages; 41 percent of its unit case volume consisted of other Company
Trademark Beverages; and 14 percent of its unit case volume consisted of beverage products of Coca-Cola Amatil or
other companies.

Seasonality

Sales of our nonalcoholic ready-to-drink beverages are somewhat seasonal, with the second and third calendar
quarters accounting for the highest sales volumes. The volume of sales in the beverage business may be affected by
weather conditions.

Competition

Our Company competes in the nonalcoholic beverage segment of the commercial beverage industry. The nonalcoholic
beverage segment of the commercial beverage industry is highly competitive, consisting of numerous companies.
These include companies that, like our Company, compete in multiple geographic areas, as well as businesses that are
primarily regional or local in operation. Competitive products include numerous nonalcoholic sparkling beverages;
various water products, including packaged, flavored and enhanced waters; juices and nectars; fruit drinks and
dilutables (including syrups and powdered drinks); coffees and teas; energy and sports and other
performance-enhancing drinks; dairy-based drinks; functional beverages; and various other nonalcoholic beverages.
These competitive beverages are sold to consumers in both ready-to-drink and other than ready-to-drink form. In
many of the countries in which we do business, including the United States, PepsiCo, Inc., is one of our primary
competitors. Other significant competitors include, but are not limited to, Nestlé¢, Dr Pepper Snapple Group, Inc.,
Groupe Danone, Kraft Foods Inc. and Unilever. In certain markets, our competition includes beer companies. We also
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compete against numerous regional and local companies and, in some markets, against retailers that have developed
their own store or private label beverage brands.

Competitive factors impacting our business include, but are not limited to, pricing, advertising, sales promotion
programs, product innovation, increased efficiency in production techniques, the introduction of new packaging, new
vending and dispensing equipment, and brand and trademark development and protection.

Our competitive strengths include leading brands with a high level of consumer acceptance; a worldwide network of
bottlers and distributors of Company products; sophisticated marketing capabilities; and a talented group of dedicated
associates. Our competitive challenges include strong competition in all geographic regions and, in many countries, a
concentrated retail sector
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with powerful buyers able to freely choose among Company products, products of competitive beverage suppliers and
individual retailers' own store or private label beverage brands.

Raw Materials

Water is a main ingredient in substantially all of our products. While historically we have not experienced significant
water supply difficulties, water is a limited resource in many parts of the world and our Company recognizes water
availability, quality and the sustainability of that natural resource for both our operations and also the communities
where we operate as one of the key challenges facing our business.

In addition to water, the principal raw materials used in our business are nutritive and non-nutritive sweeteners. In the
United States, the principal nutritive sweetener is high fructose corn syrup ("HFCS"), a form of sugar, which is
available from numerous domestic sources and is historically subject to fluctuations in its market price. The principal
nutritive sweetener used by our business outside the United States is sucrose, another form of sugar, which is also
available from numerous sources and is historically subject to fluctuations in its market price. Our Company generally
has not experienced any difficulties in obtaining its requirements for nutritive sweeteners. In the United States, we
purchase HFCS to meet our and our bottlers' requirements with the assistance of Coca-Cola Bottlers' Sales & Services
Company LLC ("CCBSS"). CCBSS is a limited liability company that is owned by authorized Coca-Cola bottlers
doing business in the United States. Among other things, CCBSS provides procurement services to our Company for
the purchase of various goods and services in the United States, including HFCS.

The principal non-nutritive sweeteners we use in our business are aspartame, acesulfame potassium, saccharin,
cyclamate and sucralose. Generally, these raw materials are readily available from numerous sources. However, our
Company purchases aspartame, an important non-nutritive sweetener that is used alone or in combination with other
important non-nutritive sweeteners such as saccharin or acesulfame potassium in our low-calorie sparkling beverage
products, primarily from The NutraSweet Company and Ajinomoto Co., Inc., which we consider to be our primary
sources for the supply of this product. We currently purchase acesulfame potassium from Nutrinova Nutrition
Specialties & Food Ingredients GmbH, which we consider to be our primary source for the supply of this product, and
from one additional supplier. Our Company generally has not experienced any difficulties in obtaining its
requirements for non-nutritive sweeteners.

Our Company sells a number of products sweetened with sucralose, a non-nutritive sweetener. We work closely with
Tate & Lyle PLC, our primary sucralose supplier, to maintain continuity of supply, and we do not anticipate
difficulties in obtaining our requirements. We also purchase Truvia, a non-nutritive natural sweetener made with
rebiana, which is derived from the stevia plant, from Cargill, Incorporated, and we do not anticipate any supply issues
with this ingredient.

With regard to juice and juice drink products, juice and juice concentrate from citrus fruit, particularly orange juice
and orange juice concentrate, are our principal raw materials. The citrus industry is subject to the variability of
weather conditions. In particular, freezing weather or hurricanes in central Florida may result in shortages and higher
prices for orange juice and orange juice concentrate throughout the industry. The Company sources our orange juice
and orange juice concentrate from both Florida and the Southern Hemisphere (particularly Brazil). Therefore, we
typically have an adequate supply of orange juice and orange juice concentrate that meets our Company's standards.
Our Company-owned or consolidated bottling and canning operations and our finished products business also
purchase various other raw materials including, but not limited to, PET resin, preforms and bottles; glass and
aluminum bottles; aluminum and steel cans; plastic closures; aseptic fiber packaging; labels; cartons; cases; post-mix
packaging; and carbon dioxide. We generally purchase these raw materials from multiple suppliers and historically
have not experienced material shortages.

Patents, Copyrights, Trade Secrets and Trademarks

Our Company owns numerous patents, copyrights and trade secrets, as well as substantial know-how and technology,
which we collectively refer to in this report as "technology." This technology generally relates to our Company's
products and the processes for their production; the packages used for our products; the design and operation of
various processes and equipment used in our business; and certain quality assurance software. Some of the technology
is licensed to suppliers and other parties. Our sparkling beverage and other beverage formulae are among the
important trade secrets of our Company.
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We own numerous trademarks that are very important to our business. Depending upon the jurisdiction, trademarks
are valid as long as they are in use and/or their registrations are properly maintained. Pursuant to our Bottler's
Agreements, we authorize our bottlers to use applicable Company trademarks in connection with their manufacture,
sale and distribution of Company products. In addition, we grant licenses to third parties from time to time to use
certain of our trademarks in conjunction with certain merchandise and food products.

9
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Governmental Regulation

Our Company is required to comply, and it is our policy to comply, with applicable laws in the numerous countries
throughout the world in which we do business. In many jurisdictions, compliance with competition laws is of special
importance to us, and our operations may come under special scrutiny by competition law authorities due to our
competitive position in those jurisdictions.

In the United States, the safety, production, transportation, distribution, advertising, labeling and sale of many of our
Company's products and their ingredients are subject to the Federal Food, Drug, and Cosmetic Act; the Federal Trade
Commission Act; the Lanham Act; state consumer protection laws; competition laws; federal, state and local
workplace health and safety laws; various federal, state and local environmental protection laws; and various other
federal, state and local statutes and regulations. Outside the United States, our business is subject to numerous similar
statutes and regulations, as well as other legal and regulatory requirements.

A California law known as Proposition 65 requires that a warning appear on any product sold in California that
contains a substance that, in the view of the state, causes cancer or birth defects. The state maintains lists of these
substances and periodically adds other substances to these lists. Proposition 65 exposes all food and beverage
producers to the possibility of having to provide warnings on their products in California because it does not provide
for any generally applicable quantitative threshold below which the presence of a listed substance is exempt from the
warning requirement. Consequently, the detection of even a trace amount of a listed substance can subject an affected
product to the requirement of a warning label. However, Proposition 65 does not require a warning if the manufacturer
of a product can demonstrate that the use of that product exposes consumers to a daily quantity of a listed substance
that is:

below a "safe harbor" threshold that may be established;

naturally occurring;

the result of necessary cooking; or

subject to another applicable exemption.

One or more substances that are currently on the Proposition 65 lists, or that may be added in the future, can be
detected in Company products at low levels that are safe. With respect to substances that have not yet been listed
under Proposition 65, the Company takes the position that listing is not scientifically justified. With respect to
substances that are already listed, the Company takes the position that the presence of each such substance in
Company products is subject to an applicable exemption from the warning requirement. The State of California or
other parties, however, may take a contrary position.

Bottlers of our beverage products presently offer and use nonrefillable, recyclable containers in the United States and
various other markets around the world. Some of these bottlers also offer and use refillable containers, which are also
recyclable. Legal requirements apply in various jurisdictions in the United States and overseas requiring that deposits
or certain ecotaxes or fees be charged for the sale, marketing and use of certain nonrefillable beverage containers. The
precise requirements imposed by these measures vary. Other types of statutes and regulations relating to beverage
container deposits, recycling, ecotaxes and/or product stewardship also apply in various jurisdictions in the United
States and overseas. We anticipate that additional, similar legal requirements may be proposed or enacted in the future
at local, state and federal levels, both in the United States and elsewhere.

All of our Company's facilities and other operations in the United States and elsewhere around the world are subject to
various environmental protection statutes and regulations, including those relating to the use of water resources and
the discharge of wastewater. Our policy is to comply with all such legal requirements. Compliance with these
provisions has not had, and we do not expect such compliance to have, any material adverse effect on our Company's
capital expenditures, net income or competitive position.

Employees

We refer to our employees as "associates." As of December 31, 2011 and 2010, our Company had approximately
146,200 and 139,600 associates, respectively, of which approximately 4,700 and 4,900, respectively, were employed
by consolidated variable interest entities ("VIEs"). The increase in the total number of associates in 2011 was
primarily due to an increase in the North America operating segment, mostly related to the Great Plains Coca-Cola
Bottling Company acquisition, as well as an increase in the Bottling Investments operating segment. As of
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December 31, 2011 and 2010, our Company had approximately 67,400 and 64,500 associates, respectively, located in
the United States, of which approximately 600 and 700, respectively, were employed by consolidated VIEs.

10
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Our Company, through its divisions and subsidiaries, is a party to numerous collective bargaining agreements. As of
December 31, 2011, approximately 19,000 associates in North America were covered by collective bargaining
agreements. These agreements typically have terms of three to five years. We currently expect that we will be able to
renegotiate such agreements on satisfactory terms when they expire.

The Company believes that its relations with its associates are generally satisfactory.

Securities Exchange Act Reports

The Company maintains a website at the following address: www.thecoca-colacompany.com. The information on the
Company's website is not incorporated by reference in this annual report on Form 10-K.

We make available on or through our website certain reports and amendments to those reports that we file with or
furnish to the Securities and Exchange Commission (the "SEC") in accordance with the Securities Exchange Act of
1934, as amended (the "Exchange Act"). These include our annual reports on Form 10-K, our quarterly reports on
Form 10-Q and our current reports on Form 8-K. We make this information available on our website free of charge as
soon as reasonably practicable after we electronically file the information with, or furnish it to, the SEC.

ITEM 1A. RISK FACTORS

In addition to the other information set forth in this report, you should carefully consider the following factors, which
could materially affect our business, financial condition or results of operations in future periods. The risks described
below are not the only risks facing our Company. Additional risks not currently known to us or that we currently deem
to be immaterial also may materially adversely affect our business, financial condition or results of operations in
future periods.

Obesity and other health concerns may reduce demand for some of our products.

Consumers, public health officials and government officials are highly concerned about the public health
consequences associated with obesity, particularly among young people. In addition, some researchers, health
advocates and dietary guidelines are encouraging consumers to reduce consumption of sugar-sweetened beverages,
including those sweetened with HFCS or other nutritive sweeteners. Increasing public concern about these issues;
possible new taxes on sugar-sweetened beverages; additional governmental regulations concerning the marketing,
labeling, packaging or sale of our beverages; and negative publicity resulting from actual or threatened legal actions
against us or other companies in our industry relating to the marketing, labeling or sale of sugar-sweetened beverages
may reduce demand for our beverages, which could affect our profitability.

Water scarcity and poor quality could negatively impact the Coca-Cola system's production costs and capacity.

Water is the main ingredient in substantially all of our products. It is also a limited resource in many parts of the
world, facing unprecedented challenges from overexploitation, increasing pollution, poor management and climate
change. As demand for water continues to increase around the world, and as water becomes scarcer and the quality of
available water deteriorates, our system may incur increasing production costs or face capacity constraints which
could adversely affect our profitability or net operating revenues in the long run.

Changes in the nonalcoholic beverage business environment and retail trends could impact our financial results.

The nonalcoholic beverage business environment is rapidly evolving as a result of, among other things, changes in
consumer preferences, including changes based on health and nutrition considerations and obesity concerns; shifting
consumer tastes and needs; changes in consumer lifestyles; and competitive product and pricing pressures. In addition,
the nonalcoholic beverage retail landscape is very dynamic and constantly evolving, not only in emerging and
developing markets, where modern trade is growing at a faster pace than traditional trade outlets, but also in
developed markets, where new formats such as discounters and value stores, as well as the volume of transactions
through e-commerce, are growing at a rapid pace. Our industry is also being affected by the trend toward
consolidation in the retail channel, particularly in Europe and the United States. If we are unable to successfully adapt
to the rapidly changing environment and retail trends, our share of sales, volume growth and overall financial results
could be negatively affected.

If we fail to realize a significant portion of the anticipated benefits of the acquisition of CCE's North American
business, the value of your investment in our Company may be adversely affected.

On October 2, 2010, we acquired CCE's North American bottling and distribution operations. We believe the
acquisition will enable us to evolve our entire business in North America, including the acquired operations, to more
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profitably deliver our valuable brands in the largest nonalcoholic ready-to-drink beverage market in the world. When
we determined to make the
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acquisition, we believed that the transaction would, among other things, enhance our ability to create a more fully
integrated and adaptable supply chain in the North American market to allow our combined North American business
to more efficiently and effectively operate our distribution chain in the North American territories and enhance
revenue opportunities; create a unified operating system in North America that will address the unique needs of the
North American market; strategically position us to better market and distribute our products in North America;
improve efficiencies by streamlining operations and reducing or eliminating the costs, expenses, management time
and resources associated with interactions and negotiations between the previously separate organizations; allow us to
optimize and improve the efficiencies of manufacturing and logistics operations in North America through economies
of scale and geography; generate significant operational synergies; facilitate and increase the pace of innovation and
new product introduction in North America; and optimize our operating model and improve the strategic planning
process, increasing management focus and streamlining decision making. While we believe that the anticipated
benefits of the acquisition are achievable, it is possible that we may not be able to realize some or even a significant
portion of such benefits, or may not be able to achieve them within the anticipated time frame. If we are unable to
realize a significant portion of the anticipated benefits, or if it takes us significantly longer than expected to realize
such benefits, our future results of operations may be adversely affected and we may not be able to meet investors'
expectations or achieve our long-term growth objectives, which could negatively affect the value of your investment
in our Company.

Our indebtedness increased significantly as a result of the acquisition of CCE's North American business. Our higher
level of indebtedness will increase our borrowing costs and interest expense in future periods and, therefore, may
adversely affect our financial performance.

As aresult of the CCE transaction, we assumed $7.9 billion of debt from CCE. Our increased level of indebtedness
and resulting higher borrowing costs and interest expense may reduce amounts available for dividends, stock
repurchases, capital expenditures and acquisitions, and may cause rating agencies to downgrade our debt, all of which
could have adverse effects on our future financial performance.

Our pension expense increased substantially as a result of the acquisition of CCE's North American business and we
may incur multi-employer plan withdrawal liabilities in the future, which could negatively impact our financial
performance.

Our total pension expense for 2011 was $249 million compared with $176 million for 2010. Most of the pension
expense increase in 2011 was due to the full year impact of our acquisition of CCE's North American business and a
decrease in the Company's discount rate compared to 2010. In addition, the Company's expense for U.S.
multi-employer pension plans totaled $69 million in 2011, of which $32 million was related to our withdrawal from
certain of these plans. The U.S. multi-employer pension plans in which we currently participate have contractual
arrangements that extend into 2017. If, in the future, we choose to withdraw from any of the multi-employer pension
plans in which we participate, we will likely need to record withdrawal liabilities which could negatively impact our
financial performance in the applicable periods.

Continuing uncertainty in the credit and equity markets may adversely affect our financial performance.

The global credit markets experienced unprecedented disruptions during late 2008 and early 2009. While credit
market conditions have improved somewhat since the crisis, the improvements have not been uniform. In addition, the
sovereign debt crisis affecting various countries in the European Union is creating further uncertainties in the global
credit markets. The cost and availability of credit vary by market and are subject to changes in the global or regional
economic environment. If the current uncertain conditions in the credit markets continue or worsen, our ability to
access credit markets on favorable terms may be negatively affected, which could increase our cost of borrowing. In
addition, the current uncertain credit market conditions may make it more difficult for our bottling partners to access
financing on terms comparable to those available prior to the global credit crisis, which would affect the Coca-Cola
system's profitability as well as our share of the income of bottling partners in which we have equity method
investments. The current uncertain global credit market conditions and their actual or perceived effects on our and our
major bottling partners' results of operations and financial condition, along with the current unfavorable economic
environment in the United States and much of the world, may increase the likelihood that the major independent credit
agencies will downgrade our credit ratings, which could have a negative effect on our borrowing costs.

26



Edgar Filing: COCA COLA CO - Form 10-K

In addition, some of the major financial institutions remain fragile, and the counterparty risk associated with our
existing derivative financial instruments remains higher than pre-crisis levels. Therefore, we may be unable to secure
creditworthy counterparties for derivative transactions in the future or may incur higher than anticipated costs in our
hedging activities. The decrease in availability of consumer credit resulting from the financial crisis, as well as general
unfavorable economic conditions, may also cause consumers to reduce their discretionary spending, which would
reduce the demand for our beverages and negatively affect our net operating revenues and the Coca-Cola system's
profitability.
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Increased competition could hurt our business.

The nonalcoholic beverage segment of the commercial beverage industry is highly competitive. We compete with
major international beverage companies that, like our Company, operate in multiple geographic areas, as well as
numerous companies that are primarily local in operation. In many countries in which we do business, including the
United States, PepsiCo, Inc. is a primary competitor. Other significant competitors include, but are not limited to,
Nestlé, Dr Pepper Snapple Group, Inc., Groupe Danone, Kraft Foods Inc. and Unilever. In certain markets, our
competition includes major beer companies. Our beverage products also compete against local or regional brands as
well as against store or private label brands developed by retailers, some of which are Coca-Cola system customers.
Our ability to gain or maintain share of sales or gross margins in the global market or in various local markets may be
limited as a result of actions by competitors.

If we are unable to expand our operations in developing and emerging markets, our growth rate could be negatively
affected.

Our success depends in part on our ability to grow our business in developing and emerging markets, which in turn
depends on economic and political conditions in those markets and on our ability to acquire bottling operations in
those markets or to form strategic business alliances with local bottlers and to make necessary infrastructure
enhancements to production facilities, distribution networks, sales equipment and technology. Moreover, the supply of
our products in developing and emerging markets must match consumers' demand for those products. Due to product
price, limited purchasing power and cultural differences, there can be no assurance that our products will be accepted
in any particular developing or emerging market.

Fluctuations in foreign currency exchange rates could affect our financial results.

We earn revenues, pay expenses, own assets and incur liabilities in countries using currencies other than the U.S.
dollar, including the euro, the Japanese yen, the Brazilian real and the Mexican peso. In 2011, we used 72 functional
currencies in addition to the U.S. dollar and derived $27.8 billion of net operating revenues from operations outside
the United States. Because our consolidated financial statements are presented in U.S. dollars, we must translate
revenues, income and expenses, as well as assets and liabilities, into U.S. dollars at exchange rates in effect during or
at the end of each reporting period. Therefore, increases or decreases in the value of the U.S. dollar against other
major currencies affect our net operating revenues, operating income and the value of balance sheet items
denominated in foreign currencies. In addition, unexpected and dramatic devaluations of currencies in developing or
emerging markets, such as the devaluation of the Venezuelan bolivar, could negatively affect the value of our earnings
from, and of the assets located in, those markets. Because of the geographic diversity of our operations, weaknesses in
some currencies might be offset by strengths in others over time. We also use derivative financial instruments to
further reduce our net exposure to currency exchange rate fluctuations. However, we cannot assure you that
fluctuations in foreign currency exchange rates, particularly the strengthening of the U.S. dollar against major
currencies or the currencies of large developing countries, would not materially affect our financial results.

If interest rates increase, our net income could be negatively affected.

We maintain levels of debt that we consider prudent based on our cash flows, interest coverage ratio and percentage of
debt to capital. We use debt financing to lower our cost of capital, which increases our return on shareowners' equity.
This exposes us to adverse changes in interest rates. When appropriate, we use derivative financial instruments to
reduce our exposure to interest rate risks. We cannot assure you, however, that our financial risk management program
will be successful in reducing the risks inherent in exposures to interest rate fluctuations. In addition, our exposure to
fluctuating interest rates has increased as a result of the indebtedness we assumed in connection with the acquisition of
CCE's North American business. Our interest expense may also be affected by our credit ratings. In assessing our
credit strength, credit rating agencies consider our capital structure and financial policies as well as the consolidated
balance sheet and other financial information for the Company. In addition, some credit rating agencies also consider
financial information for certain major bottlers. It is our expectation that the credit rating agencies will continue using
this methodology. If our credit ratings were to be downgraded as a result of changes in our capital structure; our major
bottlers' financial performance; changes in the credit rating agencies' methodology in assessing our credit strength; the
credit agencies' perception of the impact of the continuing unfavorable credit conditions on our or our major bottlers'
current or future financial performance and financial condition; or for any other reason, our cost of borrowing could
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increase. Additionally, if the credit ratings of certain bottlers in which we have equity method investments were to be
downgraded, such bottlers' interest expense could increase, which would reduce our equity income.

We rely on our bottling partners for a significant portion of our business. If we are unable to maintain good
relationships with our bottling partners, our business could suffer.

We generate a significant portion of our net operating revenues by selling concentrates and syrups to independent
bottling partners. As independent companies, our bottling partners, some of which are publicly traded companies,
make their own business decisions that may not always align with our interests. In addition, many of our bottling
partners have the right to
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manufacture or distribute their own products or certain products of other beverage companies. If we are unable to
provide an appropriate mix of incentives to our bottling partners through a combination of pricing and marketing and
advertising support, or if our bottling partners are not satisfied with our brand innovation and development efforts,
they may take actions that, while maximizing their own short-term profits, may be detrimental to our Company or our
brands, or they may devote more of their energy and resources to business opportunities or products other than those
of the Company. Such actions could, in the long run, have an adverse effect on our profitability.

If our bottling partners' financial condition deteriorates, our business and financial results could be affected.

We derive a significant portion of our net operating revenues from sales of concentrates and syrups to our bottling
partners and, therefore, the success of our business depends on our bottling partners' financial strength and
profitability. While under our bottling partners' agreements we generally have the right to unilaterally change the
prices we charge for our concentrates and syrups, our ability to do so may be materially limited by our bottling
partners' financial condition and their ability to pass price increases along to their customers. In addition, we have
investments in certain of our bottling partners, which we account for under the equity method, and our operating
results include our proportionate share of such bottling partners' income or loss. Our bottling partners' financial
condition is affected in large part by conditions and events that are beyond our and their control, including competitive
and general market conditions in the territories in which they operate; the availability of capital and other financing
resources on reasonable terms; loss of major customers; or disruptions of bottling operations that may be caused by
strikes, work stoppages, labor unrest or natural disasters. A deterioration of the financial condition or results of
operations of one or more of our major bottling partners could adversely affect our net operating revenues from sales
of concentrates and syrups; could result in a decrease in our equity income; and could negatively affect the carrying
values of our investments in bottling partners, resulting in asset write-offs.

Increases in income tax rates or changes in income tax laws could have a material adverse impact on our financial
results.

We are subject to income tax in the United States and in numerous other jurisdictions in which we generate net
operating revenues. Increases in income tax rates could reduce our after-tax income from affected jurisdictions. In
addition, there have been proposals to reform U.S. tax laws that could significantly impact how U.S. multinational
corporations are taxed on foreign earnings. We earn a substantial portion of our income in foreign countries. Although
we cannot predict whether or in what form these proposals will pass, several of the proposals being considered, if
enacted into law, could have a material adverse impact on our tax expense and cash flow.

Increased or new indirect taxes in the United States or in one or more of our other major markets could negatively
affect our business.

Our business operations are subject to numerous duties or taxes that are not based on income, sometimes referred to as
"indirect taxes," including import duties, excise taxes, sales or value-added taxes, property taxes and payroll taxes, in
many of the jurisdictions in which we operate, including indirect taxes imposed by state and local governments. In
addition, in the past, the United States Congress considered imposing a federal excise tax on beverages sweetened
with sugar, HFCS or other nutritive sweeteners and may consider similar proposals in the future. As federal, state and
local governments experience significant budget deficits, some lawmakers have proposed singling out beverages
among a plethora of revenue-raising items. Increases in or the imposition of new indirect taxes on our business
operations or products would increase the cost of products or, to the extent levied directly on consumers, make our
products less affordable, which may negatively impact our net operating revenues.

If we are unable to renew collective bargaining agreements on satisfactory terms, or we or our bottling partners
experience strikes, work stoppages or labor unrest, our business could suffer.

Many of our associates at our key manufacturing locations and bottling plants are covered by collective bargaining
agreements. With the acquisition of CCE's North American business on October 2, 2010, the number of our associates
in North America represented by labor unions substantially increased to approximately 19,000 as of December 31,
2011. While we generally have been able to renegotiate collective bargaining agreements on satisfactory terms when
they expire and regard our relations with associates and their representatives as generally satisfactory, negotiations in
the current environment remain challenging, as the Company must have competitive cost structures in each market
while meeting the compensation and benefits needs of our associates. If we are unable to renew collective bargaining
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agreements on satisfactory terms, our labor costs could increase, which would affect our profit margins. In addition,
many of our bottling partners' employees are represented by labor unions. Strikes, work stoppages or other forms of
labor unrest at any of our major manufacturing facilities or at our or our major bottlers' plants could impair our ability
to supply concentrates and syrups to our bottling partners or our bottlers' ability to supply finished beverages to
customers, which would reduce our net operating revenues and could expose us to customer claims.
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Increase in the cost, disruption of supply or shortage of energy could affect our profitability.

CCR, our North America bottling and customer service organization, and our Company-owned or controlled bottlers
operate a large fleet of trucks and other motor vehicles to distribute and deliver beverage products to customers. In
addition, we use a significant amount of electricity, natural gas and other energy sources to operate our concentrate
plants and the bottling plants and distribution facilities operated by CCR and our Company-owned or controlled
bottlers. An increase in the price, disruption of supply or shortage of fuel and other energy sources in North America,
in other countries in which we have concentrate plants, or in any of the major markets in which our Company-owned
or controlled bottlers operate that may be caused by increasing demand or by events such as natural disasters, power
outages or the like would increase our operating costs and negatively impact our profitability.

Our bottling partners also operate large fleets of trucks and other motor vehicles to distribute and deliver beverage
products to their own customers and use a significant amount of electricity, natural gas and other energy sources to
operate their own bottling plants and distribution facilities. Increases in the price, disruption of supply or shortage of
fuel and other energy sources in any of the major markets in which our bottling partners operate would increase the
affected bottling partners' operating costs and could indirectly negatively impact our results of operations.

Increase in the cost, disruption of supply or shortage of ingredients, other raw materials or packaging materials could
harm our business.

We and our bottling partners use various ingredients in our business, including HFCS, sucrose, aspartame, saccharin,
acesulfame potassium, sucralose, ascorbic acid, citric acid, phosphoric acid and caramel color, other raw materials
such as orange and other citrus fruit juice and juice concentrates, as well as packaging materials such as PET for
bottles and aluminum for cans. The prices for these ingredients, other raw materials and packaging materials fluctuate
depending on market conditions. Substantial increases in the prices of our or our bottling partners' ingredients, other
raw materials and packaging materials, to the extent they cannot be recouped through increases in the prices of
finished beverage products, would increase our and the Coca-Cola system's operating costs and could reduce our
profitability. Increases in the prices of our finished products resulting from a higher cost of ingredients, other raw
materials and packaging materials could affect affordability in some markets and reduce Coca-Cola system sales. In
addition, some of our ingredients, such as aspartame, acesulfame potassium, sucralose, saccharin and ascorbic acid, as
well as some of the packaging containers, such as aluminum cans, are available from a limited number of suppliers,
some of which are located in countries experiencing political or other risks. We cannot assure you that we and our
bottling partners will be able to maintain favorable arrangements and relationships with these suppliers.

The citrus industry is subject to the variability of weather conditions, which affect the supply of orange juice and
orange juice concentrate, which are important raw materials for our business. In particular, freezing weather or
hurricanes in central Florida may result in shortages and higher prices for orange juice and orange juice concentrate
throughout the industry. In addition, in December 2011, we learned that orange juice from Brazil contained residues
of carbendazim, a fungicide that is not registered in the U.S. for use on food products. The Company uses Brazilian
orange juice and orange juice concentrate to make various orange juice products for distribution in the U.S. under the
Simply Orange and Minute Maid brands. The Company disclosed to the U.S. Food and Drug Administration (the
"FDA") that carbendazim had been detected in orange juice from Brazil. The Company also informed the FDA that
orange juice and orange juice concentrate from all or most suppliers in Brazil contained the prohibited residues. The
FDA subsequently issued a letter stating that carbendazim at the low levels reported as present in finished orange juice
products in the U.S. "does not raise safety concerns." In addition, however, the FDA stated that it "will deny entry into
the U.S. to shipments [of orange juice] that test positive for carbendazim." Because the FDA will refuse admission of
orange juice and orange juice concentrate containing carbendazim, the supply of orange juice and orange juice
concentrate from Brazil and other exporting countries to the U.S. will be reduced in 2012 and may be negatively
affected beyond 2012. This has required us to make additional purchases of Florida juice at a higher cost than
Brazilian juice. Depending on consumer demand, additional purchases of Florida juice may be necessary in the future.
An increase in the cost, a sustained interruption in the supply, or a shortage of some of these ingredients, other raw
materials, packaging materials or cans and other containers that may be caused by a deterioration of our or our
bottling partners' relationships with suppliers; by supplier quality and reliability issues; or by events such as natural
disasters, power outages, labor strikes, political uncertainties or governmental instability, or the like, could negatively
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impact our net revenues and profits. Because manufacturing and bottling operations are heavy users of ingredients and
packaging materials, our Company's direct exposure to the risk of an increase in the cost, disruption of supply or

shortage of ingredients or packaging materials has increased as a result of our acquisition of CCE's North American
business.
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Changes in laws and regulations relating to beverage containers and packaging could increase our costs and reduce
demand for our products.

We and our bottlers currently offer nonrefillable, recyclable containers in the United States and in various other
markets around the world. Legal requirements have been enacted in various jurisdictions in the United States and
overseas requiring that deposits or certain ecotaxes or fees be charged for the sale, marketing and use of certain
nonrefillable beverage containers. Other proposals relating to beverage container deposits, recycling, ecotax and/or
product stewardship have been introduced in various jurisdictions in the United States and overseas, and we anticipate
that similar legislation or regulations may be proposed in the future at local, state and federal levels, both in the United
States and elsewhere. Consumers' increased concerns and changing attitudes about solid waste streams and
environmental responsibility and related publicity could result in the adoption of such legislation or regulations. If
these types of requirements are adopted and implemented on a large scale in any of the major markets in which we
operate, they could affect our costs or require changes in our distribution model, which could reduce our net operating
revenues or profitability.

Significant additional labeling or warning requirements may inhibit sales of affected products.

Various jurisdictions may seek to adopt significant additional product labeling or warning requirements relating to the
content or perceived adverse health consequences of certain of our products. If these types of requirements become
applicable to one or more of our major products under current or future environmental or health laws or regulations,
they may inhibit sales of such products. One such law, which is in effect in California and is known as Proposition 65,
requires that a warning appear on any product sold in California that contains a substance that, in the view of the state,
causes cancer or birth defects. The state maintains lists of these substances and periodically adds other substances to
these lists. Proposition 65 exposes all food and beverage producers to the possibility of having to provide warnings on
their products in California because it does not provide for any generally applicable quantitative threshold below
which the presence of a listed substance is exempt from the warning requirement. Consequently, the detection of even
a trace amount of a listed substance can subject an affected product to the requirement of a warning label. However,
Proposition 65 does not require a warning if the manufacturer of a product can demonstrate that the use of the product
in question exposes consumers to a daily quantity of a listed substance that is below a "safe harbor" threshold that may
be established, is naturally occurring, is the result of necessary cooking, or is subject to another applicable exception.
One or more substances that are currently on the Proposition 65 lists, or that may be added to the lists in the future,
can be detected in Company products at low levels that are safe. With respect to substances that have not yet been
listed under Proposition 65, the Company takes the position that listing is not scientifically justified. With respect to
substances that are already listed, the Company takes the position that the presence of each such substance in
Company products is subject to an applicable exemption from the warning requirement. The State of California or
other parties, however, may take a contrary position. If we were required to add Proposition 65 warnings on the labels
of one or more of our beverage products produced for sale in California, the resulting consumer reaction to the
warnings and possible adverse publicity could negatively affect our sales both in California and in other markets.
Unfavorable general economic conditions in the United States or in other major markets could negatively impact our
financial performance.

Unfavorable general economic conditions, such as a recession or economic slowdown in the United States or in one or
more of our other major markets, could negatively affect the affordability of, and consumer demand for, some of our
beverages. Under difficult economic conditions, consumers may seek to reduce discretionary spending by forgoing
purchases of our products or by shifting away from our beverages to lower-priced products offered by other
companies, including private label brands. Softer consumer demand for our beverages in the United States or in other
major markets could reduce the Coca-Cola system's profitability and could negatively affect our financial
performance.

Unfavorable economic and political conditions in international markets could hurt our business.

We derive a significant portion of our net operating revenues from sales of our products in international markets. In
2011, our operations outside the United States accounted for $27.8 billion of our net operating revenues. Unfavorable
economic and political conditions, including civil unrest and governmental changes, in certain of our international
markets, as well as the financial uncertainties in the euro zone, could undermine consumer confidence and reduce
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consumers' purchasing power, thereby reducing demand for our products. In addition, product boycotts resulting from
political activism could reduce demand for our products, while restrictions on our ability to transfer earnings or capital
across borders which may be imposed or expanded as a result of political and economic instability could impact our
profitability. Without limiting the generality of the preceding sentences, the unfavorable business environment in
Venezuela; the current unstable economic and political conditions and civil unrest and political activism in the Middle
East, India, Pakistan or the Philippines; the civil unrest and instability in Egypt and other countries in North Africa;
the unstable situation in Iraq; or the continuation or escalation of terrorist activities could adversely impact our
international business.
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Litigation or legal proceedings could expose us to significant liabilities and damage our reputation.

We are party to various litigation claims and legal proceedings. We evaluate these litigation claims and legal
proceedings to assess the likelihood of unfavorable outcomes and to estimate, if possible, the amount of potential
losses. Based on these assessments and estimates, we establish reserves and/or disclose the relevant litigation claims
or legal proceedings, as appropriate. These assessments and estimates are based on the information available to
management at the time and involve a significant amount of management judgment. We caution you that actual
outcomes or losses may differ materially from those envisioned by our current assessments and estimates. In addition,
we have bottling and other business operations in markets with high-risk legal compliance environments. Our policies
and procedures require strict compliance by our associates and agents with all United States and local laws and
regulations and consent orders applicable to our business operations, including those prohibiting improper payments
to government officials. Nonetheless, we cannot assure you that our policies, procedures and related training programs
will always ensure full compliance by our associates and agents with all applicable legal requirements. Improper
conduct by our associates or agents could damage our reputation in the United States and internationally or lead to
litigation or legal proceedings that could result in civil or criminal penalties, including substantial monetary fines, as
well as disgorgement of profits.

Adverse weather conditions could reduce the demand for our products.

The sales of our products are influenced to some extent by weather conditions in the markets in which we operate.
Unusually cold or rainy weather during the summer months may have a temporary effect on the demand for our
products and contribute to lower sales, which could have an adverse effect on our results of operations for such
periods.

If product safety or quality issues, or negative publicity, even if unwarranted, damage our brand image and corporate
reputation, our business may suffer.

Our success depends on our ability to maintain consumer confidence in the safety and quality of our products. Our
success also depends on our ability to maintain the brand image of our existing products, build up brand image for
new products and brand extensions, and maintain our corporate reputation. We cannot assure you, however, that our
commitment to product safety and quality and our continuing investment in advertising and marketing will have the
desired impact on our products' brand image and on consumer preferences. Product safety or quality issues, actual or
perceived, or allegations of product contamination, even when false or unfounded, could tarnish the image of the
affected brands and may cause consumers to choose other products. Allegations of product safety or quality issues or
contamination, even if untrue, may require us from time to time to recall a beverage or other product from all of the
markets in which the affected production was distributed. Such issues or recalls could negatively affect our
profitability and brand image. In some emerging markets, the production and sale of counterfeit or "spurious”
products, which we and our bottling partners may not be able to fully combat, may damage the image and reputation
of our products. In addition, campaigns by activists attempting to connect us or our bottling system with human and
wo